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My Background,

Shifting Mindset,

Creating Differentiators,

Building + Impressions! 
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• Uncovering challenges 

• Know the elements of  a unique, meaningful, and relevant self-promotion.

• Drilling Down: learn what to ask and how to ask it effectively

• Learn how to unleash your creativity and innovation.

• What “extra” components can you add to drive measurement.

• Begin the initial  stages of  an effective self-promotion.

• Change your mindset to think more creatively.

• Have fun

Today’s Program Goals
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Journalize Your Ideas
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Discovery
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Discovery
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Creative Elements for Dynamic Marketing
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Mind-Mapping Technique
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Functional Tool

& Template

Explanation
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Starting Point for Successful Self-Promotion
List Some Marketing/Business Challenges
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Add On’s that Drive Engagement

NFC Chip

Light Activated Sound

QR Code

Light Activated Light

Scents
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Packaging –Types and Styles

Tubes

– styles, custom wrap, specifications, vacuum 

Poly-bagging
– clear, colored, blank and custom printed

Boxes, stock & custom
– styles, specifications, printed vs. non-printed

Paint cans, lunch boxes, jars… what else?
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Self-Promotion
Grabbing Prospect’s Attention
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Self-Promotion
Home Run with KMK
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Self-Promotion
Apples to Oranges - Scented

Self-Promotion
New View on Creative Marketing
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moreNow, 
Let’s have some   fun!

more

… get Creative!
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“Reactivating Old Top-Level Clients”

Creative Self-Promo

• Simple

• Targeted

• Affordable

• Interactive

• Measurable

Using Our Tools to Promote Unique Ideas
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Questions & 

Final Wrap Up!
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Cliff QUICKSELL, MASI, MAS+, 
President & CEO ~ Cliff Quicksell Associates
Consultant  .  Coaching  .  Speaker  .   Author

301.717.0615
www.quicksellspeaks.com
cliff@quicksellspeaks.com

Author of: 

30 Seconds to Greatness Blog. 
30 Minutes to Greatness PODCAST.

and….The NEW Marketing Academy!

Ask Me Questions

Sales, Marketing

Motivation, 

Innovation, & 

Creativity
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